LONDON / 18 JULY 2026

An éxpandea editorial record of the people, partners i_p
that shaped Sovereign Society's first public gathering - a
motion.
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EDITOR'S NOTE

When an idea becomes a room, it
changes.

London was not presented as a finished definition of Sovereign Society. It was a first expression: a live test of
what happens when people, brands, culture and conversation are deliberately placed in the same environment.

Sovereign Society took physical form in Shoreditch on 18 July 2026. More than 100 guests moved through a room
designed around connection rather than spectacle. There were brands to discover, matcha being poured,
limited-edition clothing created for the chapter, conversations happening around tables and at the wall, and a
professional front-of-house team quietly making the experience feel considered from the moment people arrived.

The importance of the afternoon was not that every guest experienced the same thing. It was almost the opposite.
Some came because they knew a collaborator. Some came to meet people. Some came because the idea felt new.
Some stayed near the branded wall, others gravitated towards the partner areas, and others spent most of the
afternoon in conversation. That variety became part of the identity of the event itself.

This Journal records that first chapter in fuller form. It looks at the people in the room, the design choices behind the
experience, and the collaborators who gave the afternoon texture. It also looks beyond the event: at Patendoyart's
growing multidisciplinary practice; at Kore Matcha's Abuja-to-London presence; at the cultural language carried by
Zee's Fashion Clothing; and at The Town Crier London's work around the international African community in London.

The purpose is not to turn one afternoon into mythology. It is to document what actually happened, what the
collaborators brought, and what Sovereign Society learned from putting the idea into the world for the first time. London
was an opening chapter precisely because it created room for the platform to become more than one kind of event.

L ONDON WAS THE BEGINNING.
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Front-of-house and registration were treated as part of the experience rather than a purely administrative checkpoint.

The arrival experience mattered because it established the tone. Registration is often the most functional part of an
event: a queue, a list, a wristband, a transaction. For London 001, the intention was to make it feel more personal. Guests
were welcomed by a professional front-of-house team, names were checked, attendance was managed, and the visual
language of Sovereign Society was already present before a guest had properly entered the room.

That distinction may appear small, but it changes how an event feels. A carefully run entrance creates calm. It tells people
that the afternoon has been thought through. It gives collaborators confidence that their brands are entering a coherent
environment, and it gives guests permission to stop thinking about logistics and start paying attention to the people and
experiences around them.

The crew shirts also became part of the visual system. Rather than hiding staff in generic event uniforms, the black shirts
carried Sovereign Society and Patendoyart together. The result was practical and symbolic at once: the team was
recognisable, but the collaboration was also visible in motion throughout the venue.
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02 / THE PEOPLE

Theroom only became Sovereign Society
when peoplefilled it.

Guest portraits became part of the visual memory of the first chapter: personal, informal and rooted in the physical space.

The most useful way to understand London 001 is not through a stage or a single programmed moment, but through the
density of small interactions. People arrived in groups and alone. Friends introduced friends. Guests who had come for a brand
stayed for conversations. Others came for the social atmosphere and discovered a collaborator they had never encountered
before.

That is the kind of room Sovereign Society is interested in building: one where the guest list is not merely an audience
but part of the content. The value of the event was distributed across the space - in the people speaking beside the partner
displays, in the guests holding matcha near the wall, in the introductions made at registration and in the conversations that
continued after the formal programme had moved on.

London also showed something important about the platform's audience. The room was culturally specific without being
narrow. Nigerian and wider African references sat naturally inside a London setting. Contemporary clothing, matcha culture,
visual art, diaspora community media and professional event production could coexist without needing to be flattened into a
single category. That became a useful clue for what Sovereign Society could become next.
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03 /HOSPITALITY & MEMORY

People remember what
they carried out of the
room.

An event is rarely remembered as a list of programme items. It
is remembered through fragments: the person someone met
unexpectedly, the taste of a drink, the photograph taken
against a wall, the object carried home, the feeling of being
welcomed rather than processed.

London 001 leaned into those fragments. Guest gifts and
partner products gave the afternoon a physical afterlife. The
branded wall became a recurring visual anchor in
photographs. The matcha cups appeared again and again in
candid images. The limited-edition T-shirt made the
collaboration between artist, event and crew visible beyond the
moment it was introduced.

These details matter because they turn attendance into
memory. They are not substitutes for substance, but they help
an experience live beyond its timetable. The strongest event
brands understand that people rarely retell an agenda; they
retell the moments that felt specific to that room.

For Sovereign Society, this became one of the clearest
lessons from London: hospitality is not an accessory to
community. It is one of the ways community is made tangible.

DETAILSBECOME MEMORY.
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04 / COLLABORATOR PROFILE

PATENDOYART

The Sovereign Society crew in the limited-edition Patendoyart collaboration shirts at the London chapter.

Patendoyart is the artistic practice of Zara, a Nigeria-born, London-based abstract motif artist and muralist. On her official
website, she dates the beginning of the practice to 2021, describing art as something she initially turned to out of necessity - an
escape from the monotony of a 9-to-5 life that gradually became the centre of her creative world. The defining element of the
practice is Paten, a signature motif she developed in response to the Nigerian phrase “life is dynamic.”

Her explanation of Paten is unusually specific. The motif is built from shapes that merge and flow into one another, reflecting
movement between growth and regression across different phases of life. Within those shapes sit deliberate dots and short lines,
which she describes as references to the people and places that influence a person's evolution. The result is not simply a
recognisable surface pattern; it is a visual system that can move between objects, environments and scales without losing its
identity.

That transferability has become central to the practice. Patendoyart has extended the motif beyond canvas into hand-tufted rugs,
footwear, skateboard decks, ceramics and wall murals. Her first solo exhibition, Limitless, ran at V.O Studios in London from 12-15
October 2023 and presented 14 new acrylic works on cotton canvas as an exploration of colour. A second solo presentation,
Patendoyart Is Everything, followed in 2024 and pushed the practice further beyond canvas-only work.

By 2025, the motif was also entering design and craft contexts in Nigeria. For the Design & Innovation Exhibition in Lagos,
Patendoyart collaborated with Nord Collective to translate Paten into adire fabric that was then used for cushion covers and shown
alongside furniture and hand-woven work by Northern Nigerian artisans. On her site, she describes that process as the beginning
of a deeper interest in learning adire herself - a revealing example of how the practice treats collaboration as a way to expand,
rather than dilute, its language.
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PATENDOYART / CONTINUED

From motif to
collabor ation.

Patendoyart's public practice also includes workshops and speaking
engagements. Her website records sessions in London, at King's
College London, in Barcelona and at Design & Innovation Week Lagos.
A 2024 Barcelona workshop is particularly revealing of the brand's
wider direction: she describes guiding guests through individual
interpretations of Paten in an African restaurant setting, bringing
together art-making, cultural connection and social experience.

Another significant piece in the practice is OZEBA (2024), a
mixed-media work that Patendoyart says she was selected to create for
Nigerian artist Rema's HEIS album. The piece combined her motif with
a bat-cave visual language and three-dimensional bats, showing how
the signature system can adapt to a different artist's cultural references
while remaining recognisably hers.

For Sovereign Society London, that adaptability became the point
of the collaboration. The limited-edition T-shirt was not treated as
merchandise added at the end of an event. It was conceived as a piece
of the chapter itself: Patendoyart's visual language meeting Sovereign
Society's identity in something wearable, immediate and visible on the
people working inside the room.

The shirts gave the collaboration a different life from an artwork hung
on a wall. They moved through registration, partner areas,
conversations and photographs. They became part of the visual
evidence of the day. In that sense, the collaboration aligned naturally
with Patendoyart's wider philosophy that every surface can become a
canvas.

For Sovereign Society, Patendoyart also represented the kind of
collaborator the platform wants to keep making space for: an
independent creative with a defined language, a growing body of work
and an ability to cross boundaries between art, fashion, product and
experience without becoming generic.
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05/ COLLABORATOR PROFILE

KORE MATCHA
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Kore Matcha appeared throughout the event in guest photographs, functioning as both hospitality and a recognisable visual object.

Kore Matcha arrived in London with an identity that was already rooted in Abuja. Public professional records connect the
brand to Nigeria, and a public campaign note from creative studio 5 Fulton describes supporting Kore Matcha's soft-launch physical
opening in Abuja in December 2025. Aisha Hadejia's public professional profile also lists experience with Kore Matcha in Nigeria.
Those traces are modest, but they establish something important: Kore was not created for the Sovereign Society event. It came
into London as an existing Nigerian venture with a physical Abuja presence.

At Sovereign Society, the brand's role was intentionally experiential. Product was brought from Nigeria to London, and matcha
became part of the movement of the room rather than a logo placed in a corner. Guests carried the cups through conversations,
held them in photographs and returned to the service point throughout the afternoon. The result was a collaboration that could be
seen without being aggressively advertised.

That matters because matcha is particularly suited to this kind of social environment. It is prepared, carried and consumed slowly
enough to become part of a conversation. Its visual identity is also unmistakable: the green colour becomes a recurring detail in
photographs and across a room. For a brand building recognition, that combination of ritual and visual consistency can be more
memorable than conventional signage.

For Sovereign Society, Kore also created a direct line between Abuja and London before the platform formally announced its next
chapter in Nigeria. A brand with an Abuja presence crossed into the London event, was experienced by a new audience and
became part of the imagery of the afternoon. In retrospect, that connection feels like an early preview of the direction Sovereign
Society would take next.
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4 KORE MATCHA / IN THE ROOM

A drink became part
of the social language.

The strongest partner integrations often work because
they are useful before they are promotional. Kore gave
people something to do with their hands, a reason to
pause, and a small ritual around which conversation could
happen.

That function showed up repeatedly in the photography.
Guests posed with the drinks, stood beside the Sovereign
Society wall with them, and carried them into
conversations. The brand did not need to interrupt the
afternoon to be noticed; it was present because people
were actually interacting with it.

For a young platform, that is an important distinction.
Sovereign Society does not need every collaborator to
behave like an advertiser. The more interesting question is
what a partner can add to the experience of the room.
Kore's answer was hospitality, rhythm and a recognisable
visual signature.

This is also why the collaboration belongs in the Journal
rather than only in a sponsor list. The story is not simply
that a matcha brand participated. The story is that a brand
from Abuja travelled into the London chapter and became
part of how the event looked and felt.

ABUJA -> LONDON.
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06 / COLLABORATOR PROFILE

ZEE'SFASHION CLOTHING

A fashion collaboration that brought Nigerian dress - and particularly an Arewa cultural register - into the visual

| | LY ] |

Guest imagery around the Sovereign Society wall shows how clothing, styling and gift objects became part of the event's cultural texture.

Zee's Fashion Clothing represented a different kind of collaboration. Where Patendoyart brought a named visual motif and
Kore brought a hospitality ritual, Zee's contribution sat in the language of dress - specifically Nigerian clothing and Arewa-inspired
traditional style. That made the collaboration culturally legible before it needed to be explained.

Public information that can be confidently matched to the exact Zee's brand involved in the London event is limited, so this Journal
does not invent a founder biography, launch date or commercial history. Instead, the profile records the part that can be stated with
confidence: the brand participated in the London chapter as a Nigerian fashion collaborator and brought northern Nigerian clothing
references into a contemporary London social setting.

That contribution matters because clothing is one of the fastest ways culture enters a room. It carries region, memory, celebration,
status, faith, craft and personal taste without requiring a formal presentation. In the context of Sovereign Society, Arewa dress sat
beside contemporary streetwear, event uniforms, modest fashion and London styling. The mixture reflected the wider audience:
connected to Nigeria, comfortable in London, and not interested in choosing between cultural specificity and contemporary
presentation.

For future Sovereign Society chapters, Zee's also offers a useful model for how fashion can participate without becoming a
conventional runway. A clothing brand can shape atmosphere, create visual identity, produce guest objects, dress participants or
become part of an editorial story. The London event showed that fashion did not need a dedicated “fashion segment” to matter; it
could be woven into the experience itself.
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07 / COMMUNITY PARTNER PROFILE

THE TOWN CRIER LONDON

A platform built around helping international Africans in London find events, stories, opportunities and one another.

The Town Crier London (TTC LDN) is a London community platform focused on international Africans in the city. Its own
site describes it as a place for updates on events, opportunities and stories, while its programming extends beyond listings into
meet-ups, clubs, member perks and editorial content. The result is a model that sits somewhere between a city guide, a community
network and a cultural noticeboard.

Public interviews identify Tomisin Amsata-Awani as the founder of The Town Crier Ldn. In a 2024 episode of The Square podcast,
TTC is described as a platform promoting events run by the international African community in London, while Tomisin has
separately noted that the idea for TTC was formed at a Hamalie hang-out event in 2022. That origin story is fitting: a community
platform emerging from the experience of attending community itself.

TTC's current public-facing structure makes the idea concrete. Its website includes “Top Town Picks” for events, clubs such as
CineTown, Town Grooves and Gallery Hopperz, partner perks, meet-ups and a “Townsletter.” Its editorial section includes The
Podium, an interview format spotlighting people and founders, and The Radar, an events-discovery format. The platform therefore
does more than tell people what is happening; it creates repeated reasons for people to return, participate and recognise one
another.

That made TTC a natural community partner for Sovereign Society's London chapter. The alignment was not based on the two
platforms being identical. It was based on a shared interest in the social infrastructure around international African life in London:
events, discovery, introductions, independent brands, culture and the possibility that a well-designed gathering can become the
starting point for something more durable.

For Sovereign Society, working with TTC also offered a useful lesson in community building. A successful event can create
attention for a day; a platform creates continuity. TTC's mix of editorial, events, clubs and perks demonstrates how different
touchpoints can reinforce one another over time. That is relevant as Sovereign Society moves from a first London event towards a
broader programme of gatherings and conversations.

COMMUNITY / DISCOVERY / STORIES / EVENTS
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08 / BEHIND THE CHAPTER

The experience was also built by the
people working It.

The crew became part of the visual identity: recognisable, approachable and embedded in the collaboration itself.

One of the easiest mistakes in event storytelling is to photograph only guests and speakers, as if an experience materialises by
itself. London 001 depended on a much larger set of actions: venue coordination, furniture, registration, guest lists, payments,
partner arrivals, visual displays, timing, troubleshooting, photography, video, hospitality and the constant small decisions required to
keep a live room moving.

The professional front-of-house team was patrticularly visible because arrival and registration were central to the guest journey. But
the wider crew mattered for another reason: they made the event feel inhabited rather than staged. Staff moved through the same
environment as guests, wore the same collaborative visual language and became part of the photographs that now document the
chapter.

That is worth recording because Sovereign Society's future depends on production discipline as much as creative
ambition. A beautiful concept without reliable execution quickly feels amateur. London created a practical baseline: what needed
more structure, what worked naturally, where the brand could be quieter, and where professional support made the biggest
difference.

The event also clarified a future operating principle: the founder or creative lead should not be personally building every graphic,
cueing every video, checking every name and solving every supplier issue. The larger the room becomes, the more important it is to
build a production system around it.
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09 / WHAT LONDON REVEALED

Thefirst chapter did not definethe
platform. It clarified the principle.

First: Sovereign Society works best when the room is multidisciplinary. London was strongest when art, fashion,
hospitality, community media and social connection were allowed to coexist. The platform does not need to choose one
creative industry and stay inside it. Its identity can come from curation rather than category.

Second: collaboration should be experiential. The most memorable parther moments were not simply logos. Patendoyart
was worn. Kore was held and tasted. Fashion was visible on bodies and in the way guests presented themselves. TTC made
sense because its community work already lived in the same social ecosystem as the event. Future partnerships should
continue to answer a simple question: what does this collaborator add to the room?

Third: a smaller room can still feel significant if the guest mix is deliberate. The value of the London chapter was not
scale alone. More than 100 people is enough to create energy, but still small enough for people to recognise faces, return to
conversations and feel that they are inside one coherent gathering rather than a crowd.

Fourth: documentation is part of the product. The event now exists in photographs, videos, partner stories, guest
memories and this Journal. That archive is not secondary. It is how a first event becomes evidence - evidence for future
guests, future sponsors, future speakers and future collaborators that Sovereign Society is not an idea waiting to happen.

Finally: the platform can change format without losing its identity. The London chapter was social, cultural and
brand-led. The next major chapter is more structured, leadership-led and institutional. The connecting tissue is not the
agenda. It is the commitment to build considered rooms around meaningful people, ideas and exchange.

CURATION, NOT CATEGORY.
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10 / NEXT

THE SOVEREIGN FORUM

BUILDING FROM ABUJA

ABUJA / COMING SOON / BY INVITATION

London was built around culture, collaboration and community. Abuja takes the same belief in the power of the room and
applies it to a different format.

The Sovereign Forum: Building From Abuja is being developed as a private, invitation-led leadership gathering bringing
together people across business, banking, government, diplomacy, enterprise and the next generation. The programme is

intended to move through focused conversations on leadership, institution-building, capital and the conditions required for

ambitious ideas to become durable organisations.

The shift is deliberate. Sovereign Society is not trying to reproduce the London Social in another city. The point is to build the
format that makes sense for the people, place and purpose of each chapter. In Abuja, that means a more structured room,
carefully managed protocol, substantive speakers, a strong production environment and a private reception designed for real
introductions after the formal conversations end.

The London chapter supplied the proof of concept. The Forum is the next test: whether the same commitment to curation
and connection can create a room that feels credible to established leaders while remaining open to younger voices with
serious ambition.

Different format. Same principle: the right people, in the right room, around a conversation worth having.

L ONDON WAS THE BEGINNING.
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RESEARCH & EDITORIAL NOTES

What i1sverified, what iseditorial.

This expanded issue intentionally separates public research from editorial interpretation. No unsupported
biographies or invented achievements have been added.

Patendoyart. Profile details are drawn primarily from Patendoyart's official website: the About page, the Limitless exhibition page, the
Patendoyart Is Everything exhibition archive, workshop pages, the Design & Innovation Exhibition Lagos entry and the OZEBA artwork
page. The YONKI Podcast public listing and public professional profile snippets were used only to corroborate the artist's public identity
and earlier exhibition context.

Kore Matcha. Public web documentation is more limited. The Journal uses a public professional profile listing Kore Matcha as
Nigeria-based experience and a public campaign reference from 5 Fulton describing support for Kore Matcha's soft-launch physical
opening in Abuja in December 2025. The event-specific statements - including product travelling from Nigeria to the London event and
Kore's role in the room - come from Sovereign Society's own event record and supplied context.

Zee's Fashion Clothing. The exact partner brand could not be confidently matched to a sufficiently detailed public biography. Rather
than attribute information from potentially unrelated businesses with similar names, the Journal limits factual claims to the collaboration
itself: Nigerian clothing, an Arewa/traditional fashion orientation and participation in the London chapter. The broader discussion of
fashion and cultural identity is editorial interpretation, not a claim about the brand's founding history.

The Town Crier London. Profile details are drawn from TTC LDN's official website, including its description of itself as a destination for
international Africans in London, its clubs, meet-ups, partner perks and editorial formats. The Square podcast publicly identifies Tomisin
Amsata-Awani as founder, and a public LinkedIn post by Tomisin states that the idea for TTC LDN formed at a Hamalie hang-out event
in 2022.

Event record. Date, location, attendance scale, collaborators, visual experience and operational observations are based on Sovereign
Society's own London chapter materials and the photographs supplied for this issue.

PUBLIC SOURCES CONSULTED

« patendoyart.com - About; Exhibitions; Workshops; Design & Innovation Exhibition Lagos; OZEBA (accessed Aug 2026)
* YONKI Podcast - “YONKI Interview: Patendoyart (Zeebaybz)” public episode listing

« ttcldn.com - official TTC LDN site and blog; The Town Crier Ltd company information shown on site footer

* The Square podcast - “The Square Community With Tomisin” (18 July 2024) public episode listing

« Public professional-profile/search snippets relating to Kore Matcha, Aisha Hadejia and the 5 Fulton Kore Matcha Abuja campaign

SOVEREIGN SOCIETY /2026
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